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COPYRIGHT IN THE MEDIA AS A NEW KNOWLEDGE IN THE
UNIVERSITY ENVIRONMENT - RESULTS OF A SURVEY AMONG
STUDENTS

Evelina Zdravkova, Gosho Petkov
University of Library Studies and Information Technologies (ULSIT) (BULGARIA)

Abstract

Introduction: The media actively participate in the dissemination of and bringing to every citizen the set
standards in every sphere of life, to influence, educate, impose patterns of behavior and help them
become an element of behavior turned into traditions. In the modern world, freedom of speech in the
media is an open door to infringements of intellectual property rights, in particular the copyright of
citizens. What is the copyright literacy of students in university education, how can it be increased?
These are some of the questions we are looking to answer with an analysis of a survey under the project
"Model for research and increase copyright literacy at the media in the university environment", funded
by the National Science Fund of the Ministry of Education and Science of the republic of Bulgaria, led
by Eng. Evelina Lyubomirova Zdravkova-Velichkova, PhD. The aim is to study and summarize the
opinion of the students on the topic of the project.

Presentation: As part of the research, a survey was conducted among 455 students at 8 universities,
where journalism, communications, arts, law are studied. The questions in the survey examine how
often students make critical analysis and evaluation of the information and media content in the media
they follow; To what extent are they interested in media copyright issues; To what extent does the
profession for which they study in higher education require knowledge in the field of copyright and
intellectual property? Some of the questions examine the trust in the press, the thematic preferences of
students as readers and their attitude to mixing serious information with gossip news and copyright
competence as a prerequisite for higher awareness of modern users of media content. In the obtained
results it is established and confirmed the tendency that copyright is not sufficiently represented in the
curricula of higher education. The analysis show that media, as an invariable element of the modern
everyday life of students, plays a huge role in their views and opinions. It influences, sets patterns, sets
trends. Its role is to inspire attitudes, to build ideas, to give opportunities. Intellectual property rights with
a focus on copyright in the media are little represented in curricula. This requires a new model of training
on communication with the media and increasing copyright literacy. The conclusions are directly related
to the formation, validation and update of students' attitudes to intellectual property in the media and the
resulting attitudes and evaluations of the media.

Conclusion: The university audience needs to be trained on media copyright issues. The merit of the
research is that it re-evaluates certain facts about the media and examines familiar phenomena from
new aspects. The obtained research results confirm the importance of the problem of copyright literacy
in the university environment, the way the media is perceived by students, their attitude to modern
media. In all this, the interest in changing the curriculum is justified, and the current study is the basis
for creating a model through which to increase the copyright competence of students.

Keywords: Media, copyright, intellectual property, university, higher education.

1 INTRODUCTION

The world is on pause - the pandemic of COVID shifted life from in person to communicating online. In
the conditions of a new (not)normal, a new behavioural model is set - both in everyday life and in
academic circles. As all such problems that concern modern society go through the media, because
through them we speak, write, read, even politicians govern through social networks, special attention
should be paid to media content. How do we form it and how do we use it? And the issue is not only
ethical, but to a large extent also legal. The media actively participate in the dissemination of and
bringing to every citizen the set standards in every sphere of life, to influence, educate, impose patterns
of behavior and help them become an element of behavior turned into traditions. In the modern world,
freedom of speech in the media is an open door to infringements of intellectual property rights, in
particular the copyright of citizens. In the media, everyone can say anything and use other people's work
without thinking about the author's work invested in the creation of said media content. The main mission
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of journalism is to inform, reflect, educate, and in today's world - to be a corrective to power, to limit its
bad practices, despite the desire of governments in all societies to put journalists under control.

Media as a field of information is a tribune of knowledge, a window to the understanding of the world,
expressed by the authors who think, analyze, synthesize, consider, perceive, realize, explain the
information about the world around us. This reflection of the processes in reality is intellectual work,
summarizing semantic and mental laws, and has a price.

Students in higher education receive the necessary theoretical knowledge and professional skills in the
specialties they study. In terms of media culture, they are trained in courses that include media creation,
editing, features of the creative process, trends in print and electronic media, gain knowledge and skills
on how to work as a reporter, commentator, presenter, screenwriter of television or radio programs and
others. But the ability of the modern person to understand, to be able to detach, to solve problems on
the basis of his own knowledge, to appreciate the works of the spirit, is poorly represented in university
programs. What is the copyright literacy of students in university education, how can it be increased?
These are some of the questions we are looking to answer with an analysis of a survey under the project
"Model for research and increase copyright literacy at the media in the university environment”, funded
by the National Science Fund of the Ministry of Education and Science of the republic of Bulgaria, led
by Eng. Evelina Lyubomirova Zdravkova-Velichkova, PhD. The aim is to study and summarize the
opinion of the students on the topic of the project.

2 METHODOLOGY

As part of the research, a survey was conducted among 455 students at 8 universities, where journalism,
communications, arts, law are studied. The questions in the survey examine how often students make
critical analysis and evaluation of the information and media content in the media they follow; To what
extent are they interested in media copyright issues; To what extent does the profession for which they
study in higher education require knowledge in the field of copyright and intellectual property? Some of
the questions examine the trust in the press, the thematic preferences of students as readers and their
attitude to mixing serious information with gossip news and copyright competence as a prerequisite for
higher awareness of modern users of media content.

In the study we use our own survey tools focused on copyright in the media as part of intellectual
property and higher education. The application of the research methodology takes into account the
curricula of the eight universities where the respondents study. Sought is the connection between the
interests of the students, the offered education on the problems of copyright, the commitment of the
universities on the issues, policies and practices of application of what has been learned about
intellectual property in the university environment and abroad. The questionnaire, made according to
the characteristics of the university community, aims to measure the level of knowledge, the degree of
awareness, the sources of knowledge; to establish the reasons for the established level of knowledge,
the main reasons for this and how - ways and possible means to change it; to analyze the educational
policy in the field of higher education and to recommend a model for increasing copyright literacy in the
university environment. Respondents are given the opportunity in the form of open-ended questions to
make recommendations and express opinions on the questions asked. The survey provides information
on students' opinions regarding copyright in the media. The study was conducted in a pandemic, when
the world was transforming. In this sense, it can be assumed that the answers of the respondents are
indirectly influenced by the socio-political debate on new knowledge in a new environment. In this sense,
the study establishes the current level of the problem copyright in the media and copyright in the
university environment. The findings and conclusions will be used as a starting point for creating a model
for increasing copyright literacy in the media in the university environment. The main task at the end is
to create conditions for a change in the attitudes, assessment and evaluation of intellectual work among
students in the university environment, as well as in the future to take initiative for specific measures to
change higher education policies in connection with protection of intellectual property in the media.
Because it is a fact that in the obtained results it is established and confirmed the tendency that copyright
is not sufficiently represented in the curriculum of higher education.

3 RESULTS

The analysis show that media, as an invariable element of the modern everyday life of students, plays
a huge role in their views and opinions. It influences, sets patterns, sets trends. Its role is to inspire
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attitudes, to build ideas, to give opportunities. Intellectual property rights with a focus on copyright in the
media are little represented in curricula.

In connection with the restrictions imposed by the order of the Minister of Health, the data for the survey
were collected using an electronic form distributed on the Internet. Subsequently, a logical inspection
and control of the materials was performed, and the raw data were subjected to statistical analysis using
IBM SPSS Statistics 26.

The demographic block contains three questions that gather information about the gender, university
and educational qualification of the respondents. Of the 455 students who participated in the study,
35.2% are male and 64.8% were female. The respondents are from eight universities where creative
specialties are studied, which is a guarantee for a relatively high level of representation in terms of the
results of the survey among students. And according to the educational-qualification degree they are
distributed as follows: Bachelor's degree - 79.5%; Master’'s degree - 13.6% and PHD degrees- 6.9%.

It is important to note that the respondents answered all the questions from the questionnaires. The
logical inspection and control did not identify invalid questionnaires. Obviously, those belonging to the
target group showed a strong interest and commitment to the study. Even this fact alone emphasizes
its importance, as well as the need to implement such initiatives.

As a guide in the situation with the use of author's materials, the research team was interested in the
channels through which the respondents receive information about the events in our country and around
the world. It turned out that the respondents use the full range of opportunities, of course with different
frequency, to find or use the information they need: television, radio, periodicals, the Internet, books and
phones. In the ranking of the media, of course, the highest rank is the Internet and television, as the
most accessible and operational in terms of providing information. As can be seen from the answers to
the question “How often do you critically analyze and evaluate information and media content?” The
respondents give answers as follows (see Table 1.) The last answer “Once a month” is not preferred by
any of the respondents.

Table 1.

Answer Number | %
Everyday 209 46,5
Every other day 126 28,1
Twice a week 42 9.4
Once a week 72 16,0
Once a month 0 0

Whether media users are aware of copyright is a question of the answers to which depends the
relationship between authors and the "audience" of what they create. It is logical to assume that the
degree of knowledge of the legal framework determining the rights of authors is not a guarantee that the
use of their works will be carried out in the manner prescribed by the rules, but it is still a condition that
with strict control and enforcement of the envisaged sanctions will optimize the relationship between
authors and users. Asked about the extent to which respondents are familiar with copyright, encouraging
responses were received, as a quarter of respondents’ responses were in the positive part of the
continuum. By degrees, graded in the questionnaire, in percentages, they are distributed as follows:
"Very small" - 3.3%; "Small" - 18.0%; "Average" - 52.1%; "High" - 22.9%; "Very high" - 3.6%, which
presents a scale for assessing knowledge of the issue (question 6. To what extent are you familiar with
copyright?). It should be taken into account here that the answers were given not as a test of the actual
knowledge of the respondents about the legal aspects of intellectual property, but in a procedure of data
collection such as "Self-reporting method", which significantly reduces their reliability. It is assumed that
students who actively create and enjoy the protection of intellectual property, in particular copyright,
have given an answer in the positive part of the scale.

With regard to the interest expressed in the survey on copyright issues, the distribution of answers is
similar to those already commented. To the question "To what extent are you interested in the issues
related to copyright in the media?", The respondents answered: "Very low" - 10.5%; "Low" - 18.9%; "On
average" - 43.9%; "In high" - 20.3%; "In very high" - 6.5%.
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The preservation of the trend in the position of the surveyed persons confirms the interpretation above.
The distribution of the answers to the two questions indicates the outcome of the situation. And it
consists in the need for a timely development of programs and initiatives to increase both the interest
and the level of literacy of users of media content. Naturally, this cannot happen all at once and cover
everyone at once. Therefore, in the programs of all educational levels should be included in accordance
with the level and specifics of training content that prepares future users for morally justified and legally
compliant work in the media environment.

The question "Are you interested in copyright in the media ...?", Although similar to the previous one,
directly connects the respondent's attitude towards copyright with the use of the media on the Internet.
Here the answers are as follows: "I'm not interested at all" - 10.9%; "I'm a little interested" - 24.9%; "As
much as | am interested, so much | am not interested" - 20.7%; "I am interested" - 35.0%; "I am very
interested" - 8.5%. It is an encouraging fact that, although insignificant, the values of the respondents in
the positive part of the continuum increase slightly. Of course, more detailed research is needed, but it
can be assumed that the increase is at the expense of those interested in copyright issues on average
(43.9%). Probably the direct contact with the media information and the knowledge, although
incomplete, that it has an author whose rights are protected by legal norms, activates the manifestations
of moral and possibly assimilated legal norms, which can be read in such results. It is also clear that
such processes alone should not be relied upon, but that work on disseminating copyright law should
be stepped up.

Similar to the attitude commented here, the opinion expressed by the respondents is that the media
themselves should be involved in the promotion of copyright issues. It is quite possible that, as a
stakeholder, they are perceived to a lesser extent as sources of influence. To the question "To what
extent are you interested in media initiatives to raise your awareness of copyright issues?", The answers
almost coincide with the answers to the previous question. They are: "l am not interested at all" - 12.2%;
"I'm a little interested" - 24.7%; "As much as | am interested, so much | am not interested" - 19.2%; "I'm
interested” - 37.6%; "l am very interested" - 6.2%. The answers of the respondents given so far and the
interpretation of their distribution outline a chronic lack of knowledge about the functioning of the media
environment and the legal framework that guarantees its optimal functioning.

It was concluded that it is necessary to increase knowledge about copyright and its observance in the
use of media content, as well as strengthening the educational impact on users of media content and
motivating their interest in the legal framework that addresses this issue.

The next block of questions in the questionnaire is aimed at collecting information about the sources
from which the respondents draw information about the legal framework on copyright, as well as the
treatment of this problem in the curriculum in the studied disciplines.

To the question "To what extent is the problem of copyright in the media covered in the study content
you study?" The respondents gave the following answers: "Very low" - 16.3%; "Low" - 27.6%; "The
lower, the higher" - 26.9%; "In high" - 23.8%; "In very high" - 5.3%. If it is assumed that in the middle
zone there are people who cannot judge (26.9%), then only about 30% claim that they are sufficiently
concerned with the problems of copyright in the disciplines they study. Against the background of the
deficit of knowledge and the reduced interest registered in the first block, the above is obviously
insufficient.

The situation is similar with the formed readiness of the users to pay for the work of the author, whose
products they use.

To the question "To what extent are you willing to pay for the media product you need?" The answers
of the respondents are distributed as follows (see Table 2).

Table 2.
Answer Number | %
“Very Low* 35 7,8
JLow* 103 22,2
~Neither Low, Neither High* 216 48,1
~High* 75 16,7
~Very High* 20 4,5
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The distribution of responses is indicative, as only 20% are willing to pay for the product they use. Here
the stipulation is the same as above, that we interpret only a stated intention. From it to the actual action,
a number of factors can appear that hinder the legal attitude towards the author's product. Behind this
data is a way of thinking that does not presuppose normal relations in the media field. The information
that still appears there, insofar as it is available, is perceived as freely usable, i.e., free of charge. It is
obvious that we should work in this direction as well, namely, the media content should be seen as a
value created by someone and the work of that person should be valued and rewarded accordingly.
There is probably a long way to go to form an adequate way of thinking that puts both parties, on the
one hand - the author of the content and, and on the other - the user of that content in a protected media
environment with predictable behaviour on both sides.

Many of these answers echo the view that the Internet is a place for free use of content, where anyone
can use anything. Many of these findings are accepted by the respondents as an indisputable fact and
are not questioned. In this sense, it is important to be active in communication with students, providing
sufficient and understandable information about intellectual property and the functioning of the media,
the formation of legal culture and new state policies regarding higher education.

The recommendations regarding the results of the survey are related to the need to increase copyright
literacy in the university environment, in-depth communication with an emphasis on intellectual property
as new knowledge in the new times of the world order of society.

This requires a new model of training on communication with the media and increasing copyright literacy.
The conclusions are directly related to the formation, validation and update of students' attitudes to
intellectual property in the media and the resulting attitudes and evaluations of the media.

4 CONCLUSIONS

The university audience needs to be trained on media copyright issues. The merit of the research is that
it re-evaluates certain facts about the media and examines familiar phenomena from new aspects. The
obtained research results confirm the importance of the problem of copyright literacy in the university
environment, the way the media is perceived by students, their attitude to modern media. In all this, the
interest in changing the curriculum is justified, and the current study is the basis for creating a model
through which to increase the copyright competence of students.
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